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Overview
The Dowerin GWN7 Machinery Field Days were held on 24 and 25 
August 2022, attracting an audience of just under 19,000 persons 
with 536 exhibitors over the two days.

Building on a long and proud history, the Field Days unites the state’s 
agricultural industry.

Agricultural field days are business events and at their core, 
showcase in a trade environment the products and services that 
support the operations of farmers and primary producers.

Dowerin brings together the decision makers across 
the full supply chain, from agribusiness, to machinery, 
equipment, livestock and professional services. 

The Field Days also provides a platform to promote agriculture to a 
broader audience, highlighting the significance of the sector to the 
everyday lives of Western Australians.

This hub of connection extends beyond business. 

As well as bringing together a wealth of professional and industry 
connections, and growing industry, the Field Days brings together 
people. For many, the event is a chance to come together as a family 
from far and wide. The exhibitor offering therefore extends to non-
agricultural related products and services.

The Field Days also plays a role in showcasing the Wheatbelt as a 
place to live, work and invest. 

This event is made possible by the exceptional support of our 
stakeholders, and we thank our exhibitors, visitors, and partners. 

The Field Days is also intrinsically connected to its surrounding 
communities.  To deliver an event of this scale and significance is 
a “one team” effort and we thank our community workforce of paid 
volunteers for their service, which this year has funnelled $65,000 
back into community organisations of their choice.

Safety was a priority for 2022 with a more comprehensive Event 
Management, Risk Management and Emergency Response Plan 
implemented including an online induction process. We thank all 
stakeholders for their patience during this process and we are 
already working on finessing the procedures as we look to 2023. 

Growing industry.

Seeding connections.

Cultivating community.



D O W E R I N  G W N 7  M A C H I N E R Y  F I E L D  D AY S  2 0 2 2  |  E V E N T  R E P O R T  |  4  

Research was undertaken after the event by independent researchers at 
Destination Research & Development, as part of the Field Day Evaluation Project 
supported by the Association of Agricultural Field Days of Australasia, with 
logistical support kindly provided by the Field Days organisers.

Data was primarily collected using online surveys after the event, from a sample 
of 436 attendees, providing a random error of 4% at 95% confidence level. 

Visitor Snapshot
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Additional research was conducted from data 
collected from the online ticket booking portal 
(5,980 individual tickets) with similar visitor 
residence to the survey (Perth 44%, Wheatbelt 40%).
Regarding visitor occupations the following key 
results were found.
Most adult visitors* were in agri-business roles 
(mainly as farmers (23%) or farmhands (4%). It was 
further determined the main roles were as follows:

•	 11% identified as Managers in a wide range of 
management roles 

•	 9% in Trades 
•	 6% in Executive roles. 

* Adult ticket purchased. Percent does not include 
concession or children.

The results illustrate the profile of the attendees, and 
the following key results were found:

•	 41% of visitors are aged 55 years and over.
•	 22% of visitors are aged 40-54 years.
•	 21% of visitors are aged 18-39 years.
•	 35% of visitors brought children with them.
•	 2 primary segments are families (35%) and 55+ 

couples (23%).
•	 37% of visitors are primary producers.
•	 44% came from Perth region.
•	 38% came from all areas of Wheatbelt region.
•	 78% of visitors travelled more than 100 kms to 

the event.
•	 74% indicated they had been to the event in 

previous years.
•	 25% indicated they attended the event for the 

first time.
•	 73% felt Products for Sale was a main interest.
•	 12% of visitor’s bough major purchases (over 

$1,000) at an average of $13,186.
•	 66% felt Machinery was a main interest.
•	 88% of visitors felt the event met their 

expectations.
Many aspects of the event met high levels of 
satisfaction including the venue, atmosphere and 
organisation.
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Highest business residence is Perth (58%) followed by Wheatbelt (24%) with most 
organisational roles at a management level or involved in sales.
Agricultural related products and services represents 71% of exhibitors.  
From the non-agricultural 3.6% are education providers and 2.5% health services. 

Exhibitor Snapshot
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Event Highlights

2022 Event Highlights

Exhibitors Snapshot

https://www.youtube.com/watch?v=HzP6KapRJfg
https://www.youtube.com/watch?v=Vz6P0CCkcqU
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Promotional Campaign
A refreshed brand style guide was implemented to ensure consistency across all 
communication platforms. 
A primary tag line of “growing industry, seeding connections, cultivating community” 
was introduced highlighting the three key pillars of the Field Days ethos. 
A secondary tag of “supporting agricultural and community prosperity” was  
also introduced. 
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The Field Days website and social channels were 
also refreshed with the updated brand style and ran 
complementary communications for both campaigns 
including organic posts across Facebook, Instagram 
and Twitter. 

A Dowerin Machinery Field Days business LinkedIn 
account was launched in March. 

Direct event communications to visitor databases 
through Mailchimp was an integral part of the 
marketing mix. 

Sponsor and partner logos and recognition were 
incorporated into artwork and communications. 

In addition, dedicated exhibitor marketing assets 
were created for the exhibitors to use to promote 
their attendance at the 2022 event, also allowing for 
consistent brand usage and look. 

Two campaigns made up the marketing schedule.

This campaign was to raise awareness of the 2022 program 
and to drive exhibitor applications.

Direct marketing through the Field Days databases was the 
method of choice with editorial support, followed by ongoing 
Mailchimp communications to exhibitors post application 
phase on all matters related to the event. 

 
 
 
This campaign was consumer driven to drive ticket sales via 
the online platform and raise awareness of the event.

The campaign ran across broadcast television, print media, as 
well as their digital assets, and radio through paid and media 
partnerships resulting in circa $250,000 in value. 

1. NEW YEAR, NEW LOOK

2. WILL WE SEE YOU THERE?
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Farm Weekly

PRINT

Promotional Campaign Examples



D O W E R I N  G W N 7  M A C H I N E R Y  F I E L D  D AY S  2 0 2 2  |  E V E N T  R E P O R T  |  1 2  

Farm Weekly

PRINT

Farming Ahead
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Countryman

PRINT
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The West Australian

18 • WEDNESDAY, AUGUST 17, 2022 THE WEST AUSTRALIAN

SCAN HERE 
FOR THE OFFICIAL PROGRAM

DOWERINFIELDDAYS.COM.AU
BOOK YOUR TICKETS NOW!

Supporting agricultural and community prosperity.

Small Business 
Development Corporation

S U P P O R T E D  BY

DON’T MISS

THE LARGEST 

AGRIBUSINESS 

EVENT IN WA!

24 - 25 AUGUST

PRINT
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Television Advertisement

TV &
RADIO

Radio Advertisement

PRESS ABOVE TO L ISTEN

https://www.youtube.com/watch?v=JeK4XyOZ_Cg

Dowerin Events Management_NTMB

, track 1

2022

31.056
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Website Home Page

WEBSITE
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Digital Advertisements

Half page digital promotion

Header banner digital promotion

DIGITAL
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LinkedIn 

DIGITAL

VIS IT  L INKEDIN PAGE

Facebook

VIS IT  FACEBOOK PAGE

https://www.linkedin.com/company/dowerin-gwn7-machinery-field-days/
https://www.facebook.com/DowerinFieldDays
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Instagram

DIGITAL

VIS IT  INSTAGRAM PAGE

https://www.instagram.com/dowerinfielddays/
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Editorial
As WA’s largest agricultural event the support of and attendance at the Field 
Days creates news as reported across the various media platforms. 

Editorial Examples

Farm Weekly  Thursday, April 21, 2022 25WEEKLY NEWS

5
7
7
8
9
2
1

Wealth of ag experience invested
into new Dowerin partnership  
WITH research showing
strong agricultural
industry confidence after
a bumper crop and high
grain prices, and Western
Australia’s farmers
looking to expand and
invest in their operations,
Dowerin GWN7 Machinery
Field Days has welcomed
financial services firm
Euroz Hartleys to its fold
of partners supporting the
historic event.

A WA company
providing a full spectrum
of corporate finance,
stockbroking and wealth
management services,
coupled with a history of
supporting community
initiatives and partnering
with the agricultural
sector, Dowerin GWN7
Machinery Field Days
general manager Danielle
Green said Euroz
Hartleys was a natural
and strategic fit with the
Field Days event. 

“Australia’s
agricultural sector is

experiencing a time of
transformation,
entrepreneurship and
enviable growth,” Ms
Green said. 

“The Field Days works
to support
the sector
and
agricultural
operators
so they can
harness this
growth now
and in
future. 

“Our role
is to bring people together
at an event which
provides a vital
information highway and
one stop shop for all
farmers, primary
producers, agricultural
workers, and their
families, in an
environment that
encourages engagement
and connection with
industry and commerce.

“Euroz Hartleys has
been part of our story for

years now, and we’re
thrilled their commitment
to the Field Days has
grown alongside the ag
sector,” she said.  

Euroz Hartleys’ David
Smyth said
the firm
shared the
Field Days’
ethos of
‘Growing
industry,
seeding
connections
and
cultivating

community’, noting its
years exhibiting at Field
Days had paid dividends
for his company through
the relationships and
networks built at the
event. 

“Dowerin GWN7
Machinery Field Days is
an important platform for
people in the agricultural
industry, and for the
communities that are
supported by this vital
sector,” Mr Smyth said. 

“We are proudly
Western Australian
focused, and we believe
we have an obligation to
give back to our Western
Australian community. 

“Many on our team are
country-raised, and we
are pleased to build on
our partnership with the
Field Days to further
support the agriculture
industry which is so vital
to Australia.” 

With a 58-year history,
Dowerin GWN7
Machinery Field Days
brings together about 700
exhibitors and 24,000
visitors annually in the
Central Wheatbelt town
of Dowerin to showcase
agricultural-related and
general interest product
and services. 

This year’s event will take
place on August 24 and 25. 

Those interested in
exhibiting at the event or
attending can find more
information at
dowerinfielddays.com.au
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Editorial Examples

READ FARM WEEKLY SPONSORSHIP  ANNOUNCEMENT

VIEW COUNTRYMAN EDITORIALS

VIEW FARM WEEKLY EDITORIALS

WATCH 7 REGIONAL NEWS

https://www.farmweekly.com.au/story/7724928/corporate-backing-for-annual-field-days/
https://thewest.com.au/search?search=dowerin
https://www.farmweekly.com.au/story/7882808/field-days-draws-a-crowd/?cs=5166
https://fb.watch/f9ucXpeZIA/
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Official Program
This year all intellectual property of the Field Days was brought in house and the Official Program was produced 
as a 108-page glossy magazine with a corresponding digital edition, providing the only available source of 
exhibitor lists, advertisers list, site maps, awards information, full program of events and other important event 
information

The official program was made available at the gates as well as a digital edition.

The digital edition attracted 5,537 users with 7,406 sessions and 388,9386 page views with an average session 
duration of more than 5 minutes.

A full-page advertisement in The West Australian on August 17 including a QR code, as well as direct marketing 
was used to promote the program. 

VIEW DIGITAL  OFF ICIAL  PROGRAM

https://dowerinfielddays.smedia.com.au/digital-edition/


D O W E R I N  G W N 7  M A C H I N E R Y  F I E L D  D AY S  2 0 2 2  |  E V E N T  R E P O R T  |  2 3  

Google Analytics for Digital Program

 Analytics
Dowerin Machinery Field Days

https://dowerinfielddays.s…

Go to report



Language Users % Users

1. en-au 3,252 58.55%

2. en-us 1,416 25.50%

3. en-gb 844 15.20%

4. en 10 0.18%

5. (not set) 8 0.14%

6. de-de 3 0.05%

7. fr-fr 3 0.05%

8. en-in 2 0.04%

9. en-nz 2 0.04%

10. en-sg 2 0.04%

Audience Overview

Aug 15, 2022 - Aug 30, 2022

Overview

 Users

… Aug 16 Aug 17 Aug 18 Aug 19 Aug 20 Aug 21 Aug 22 Aug 23 Aug 24 Aug 25 Aug 26 Aug 27 Aug 28 Aug 29 Aug 30

500500500

1,0001,0001,000

1,5001,5001,500

Users

5,537
New Users

5,539
Sessions

7,406
Number of Sessions per User

1.34

Pageviews

388,936
Pages / Session

52.52
Avg. Session Duration

00:05:16
Bounce Rate

0.18%

New Visitor Returning Visitor

17.2%

82.8%

© 2022 Google

All Users
100.00% Users
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Bringing Dowerin downtown
In collaboration with the Wheatbelt Development Commission, Department of Primary 
Industries and Business Events Perth a new initiative for 2022 was introduced to further 
enhance the Field Day’s role in supporting agricultural and community prosperity.

While the Field Days has an important and unbreakable bond with its namesake location, the 
Bringing Dowerin downtown lunch shone a light on Australia’s vital agricultural industry and 
regional communities to a broader business audience by bringing together industry and political 
leaders to discuss the challenges and opportunities in the sector, and promote the Wheatbelt as 
a place to work, live and invest. 

The lunch event was held on Tuesday 23 August at Crown Perth to an audience of over 500 
attendees, in which 60% were C-Suite or General Manager level. The lunch united the state with 
just under half the audience travelling from a regional area.
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LUNCH  |  TUESDAY 23 AUGUST  |  CROWN PERTH

Bringing
Dowerin downtown

Supporting agricultural prosperity
From sophisticated technology driving farm productivity and efficiencies to navigating supply chain, food security and 
workforce issues, climate change regulations, global fertiliser supply shortages and political and logistical export 
challenges, Australia’s $80 billion agriculture industry is experiencing accelerated change and innovation. 

WA’s largest agricultural industry event, Dowerin GWN7 Machinery Field Days is an icon in the Central Wheatbelt, with a 
proud 58-year history of growing industry, seeding connections and cultivating community. 

For the first time we’re bringing Dowerin downtown, offering you the chance to join business and political leaders, and 
our farmers, for a conversation on the outlook for WA agriculture.

The presenters will highlight the importance of agriculture to our economy and discuss the significant policies, key 
challenges, and trending opportunities for the sector. 

Join us for lunch as we celebrate Australia’s vital agricultural industry and our regional communities.

For more information and to book, visit dowerinfielddays.com.au or email eventco@dowerinfielddays.com.au

Mark Scatena
General Manager
CSBP Fertilisers

Hon. Alannah MacTiernan MLC
Minister for Regional Development, 

Agriculture and Food; Hydrogen Industry

Paul Slaughter
Chief Executive

Harvest Road Group

Ben Macnamara
Chief Executive

CBH Group

Tony Mahar
Chief Executive

National Farmers Federation

Brandon Stannett
Managing Director Australia and 

New Zealand, CNH Industrial

S U P P O R T E D  BY

Department of
Primary Industries and
Regional Development

Full Page Advertisement in Business News, Farmweekly and Countryman

Digital Campaign in Business News
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Social Media Post

Database Emails

https://www.instagram.com/tv/Cf3jg96DCNE/?utm_source=ig_web_copy_link
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countryman.com.au
Thursday, July 14, 2022 NEWS 15

WA meat processing giant Craig
Mostyn Group has made its first
power move since taking control of
V&V Walsh, appointing Wayne
Crofts as its new chief  executive on
Monday.

An industry veteran with more
than 25 years of  experience, Mr
Crofts replaces Patrick Walsh who
vacated the role in February but
remains in an advisory role.

Mr Crofts will start the new role
at the Fremantle-based group on
October 3.

CMG executive chair Neil Kear-
ney described Mr Crofts as a
“values-based leader” who was
“agile and quick to understand
business drivers and key decision
points”.

“Wayne has significant experi-

ence in delivering sustainable
growth in differing market condi-
tions, from mature high share
businesses to transitional change

and turnaround,” Mr Kearney
said.

“He is WA born and educated,
and has his own sustainable beef
and lamb farming operation in
Lower Chittering, which means he
truly understands the cycle of  pad-
dock to plate and the challenges
and opportunities within.” 

Mr Crofts has commercial and
industry experience spanning the
retail, convenience, agribusiness
and industrial sectors, both domes-
tically and internationally.

His latest role was as chief  exec-
utive of  Brindle Group, which
owns and operates The Good Gro-
cer Supermarkets and various
retail businesses on Rottnest
Island. 

He has previously held leader-
ship roles at Wesfarmers Group
and was chief  executive of  one of

Australia’s biggest seed compa-
nies, Heritage Seeds (now Baren-
brug Australia).

“Wayne is well placed to lead the
company, bringing to life our
vision for a strong food and protein
business with a desire to grow jobs
and exports for WA,” Mr Kearney
said. 

“His appointment comes at an
exciting time for CMG, following
our recent merger with V&V
Walsh and in the lead up to our
100th year anniversary next year.”

CMG has grown to become WA’s
largest vertically integrated pork,
lamb and beef  business, with east
coast seafood operations including
three abalone farms.

It includes the Linley Valley
Pork brand, WA’s largest integrat-
ed pork supplier, which operates
five farms and processes 14,000

pigs a week at its Wooroloo abat-
toir.

V&V Walsh includes the Amelia
Park Lamb and Beef  brand and is
one of  WA’s biggest lamb and beef
exporters.

It also runs one of  Australia’s
biggest meat processing plants at
Bunbury.

CMG bought 50 per cent of  V&V
Walsh in 2017, before purchasing
the final half  last month.

The merger, which took effect on
July 1, brought together both enti-
ties into one company operating
multiple facilities, creating one of
WA’s largest agribusinesses.

The V&V Walsh brand will con-
tinue to be used in export markets
and it will be business as usual for
both companies’ various divisions
including farms, feedlots and abat-
toirs.

Crofts to lead Mostyn Group
ADAM POULSEN

Mostyn’s new boss Wayne Crofts.

WA’s biggest field day is heading
downtown, with plans for the
Dowerin GWN7 Machinery Field
Days to hold its first industry
launch in Perth on Tuesday,
August 23 — just one day before
the two-day regional event. 

In a bold move, Field Day orga-
nisers have decided to this year
extend its platform to include a
city launch and luncheon with six
big-name guest speakers, a panel
discussion and networking at the
Crown Ballroom. 

Guests will have the opportuni-
ty to join business and political
leaders, and farmers, for a conver-
sation about the outlook for the
nation’s $80 billion agriculture in-
dustry against a backdrop of  so-
phisticated technology, food
security and workforce challeng-
es, climate change, global fertilis-
er supply shortages and political
and logistical export challenges. 

Speakers include Harvest Road
chief  executive Paul Slaughter,
WA Agriculture Minister 
Alannah MacTiernan, National
Farmers Federation chief  execu-
tive Tony Mahar, CBH Group
chief  executive Ben Macnamara,
CSBP Fertilisers general 
manager Mark Scatena and CNH 

Industrial Australia and New
Zealand managing director 
Brandon Stannett. 

Dowerin GWN7 Machinery
Field Days managing director
Danielle Green said Dowerin
Events Management — the group
that runs the Field Days — identi-
fied an opportunity to host a city-
based event to showcase the

importance of  agriculture. 
“With a focus on the Diversity

WA sectors and with the support
of  the Wheatbelt Development
Commission, DPIRD and Busi-
ness Events Perth we identified
an opportunity to host a city-
based event to discuss the impor-
tance of  agriculture to WA, and to
also highlight the Wheatbelt as a

destination to live, work and
invest,” she said. 

“The theme of  the lunch is
“supporting agricultural pros-
perity” and as WA’s 
largest agricultural show with
strong connections within the 
industry we can leverage from the
Dowerin GWN7 Machinery Field
Days brand to facilitate a conver-

sation on all things agriculture to
a broader business audience.” 

The event will kick off  at 12pm
for a 12.15pm start, before 
wrapping up at 2.45pm. Tickets
cost $195 per person or $1950 for a
corporate table. 

Dowerin GWN7 Machinery
Field Days will be held on August
24 and 25.

Danielle Green
Picture: Kelsey
Reid

FIELD DAY
LAUNCH HEADS
TO BIG SMOKE  

CALLY DUPE

A former butcher from a small
town in the Great Southern has
pleaded not guilty to historical
child sex charges.

Alan Charles Jones, 84, made
his second appearance in
Katanning Magistrates Court
on July 5 on two counts of
carnal knowledge against
nature and two counts of
indecent treatment of  a child
under 14 years old.

Defence lawyer Albert
Kunneke told the court his
client intended to plead not
guilty to the four charges.

Mr Jones spoke to confirm

his name and enter his not
guilty pleas.

He is to due to reappear in
Katanning Magistrates Court
for a committal hearing on
October 11 before the matter
gets transferred to the District
Court.

Albany detectives will allege
Mr Jones was the owner of  a
butcher shop in Tambellup
when he sexually assaulted a
boy more than 40 years ago.

The boy was 12 years old at
the time of  the first alleged
offence, according to police,
with the offences allegedly
occurring between 1978 and
1980.

Not guilty plea to abuse
SEAN VAN DER WIELEN

The price of  lettuce and broccoli
has gone up but there’s a swag of
healthy foods Australians com-
monly eat that have stayed the
same price or got cheaper com-
pared to three years ago, a study
has found.

Deakin University researchers
have tracked Coles and Wool-
worths prices of  28 core healthy
foods commonly consumed by Aus-
tralians, between 2020-2022.

The study showed certain items
surged in price: the cost of  broccoli
rose 101 per cent, iceberg lettuce
was up 100 per cent, tomatoes were
up 43 per cent and olive oil, up 33
per cent.

However there was no overall

price change for bananas, free-
range eggs, bottled water, canned
tuna, red onion, sweet corn and
carrots.

And some staple items, such as
oranges, apples and a 400g tin of
Edgell four-bean mix 400g, were
actually cheaper in 2022 compared
to 2020.

Lead researcher, Christina Zor-

bas, from Deakin’s Institute for
Health Transformation, said the
data showed the fruit prices were
not as affected as vegie prices.

“That goes to show that we’ve got
good production locally and good
supply chains there,” she said.

“But then it’s quite interesting to
note that there’s that middle
ground where the food prices have
gone up by 5 to 10 per cent.

“Across the board, all our staple
things like dairy, our meats, and
our carbs like our pasta and our
breads are going up, even just by a
little bit.

“That’s adding on to everyone’s
weekly supermarket shop. 

”I think people are really feeling
it. The data is just reflecting 
that.”

Healthy foods that have become cheaper
MELISSA IARIA

The price of oranges has fallen.

VIEW GALLERY

Countryman Editorial

Post Event Photogallery & Video

https://www.flickr.com/photos/196428321@N02/albums/72177720301864543
https://youtu.be/5jSnYD_PKA0
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